ﬁ The GW

Advertiser:

_ 2008-2009
National & Agency Contract

(outside DC, MD, VA & all agency buys)

Authorized By:

Last updated: August 7, 2008

Phone:

Address:

Fax:

City, State & Zip:

Email:

P\ Print Advertising - Regular Broadsheet Issues

Run Dates:

Ad Size Black & White Spot Color Full Color
Full Page 6 x 21” __$2079.00 _$2199.00 _$2399.00
Half Page A 6 x 10.25” 1014.75 1107.00 1260.75
Half Page B 3x21” 1039.50 1134.00 1291.50
Half Page C 4 x16” 1056.00 1152.00 1312.00
Third Page A 4 x10.25” __ 676.50 __738.00 __ 840.50
Qtr Page A 3x10.25” _ 507.38 55350 __ 630.38
Qtr Page B 6 X 5.25” _ 519.75 _ 567.00 __ 645.75
Eighth Page 3x5.25” __ 259.88 __ 284.88 __ 32288
Twelfth Page 2x2” 66.00 91.00 __ 116.00
Custom Size: X _ % _ % _$
A: Subtotal:$

l

Print Advertising - Special Tabloid Issues

Run Dates for Special Pull-Out Sections Ad Size Black & White Spot Color Full Color

Aug 28 Nov 20 Feb 12 Full Page 5x11.5” _$948.75 _$1035.00 _$1178.75
- - - Half Page 5x 5.25” 433.13 472.50 538.13

Sep 25 Dec 8 Feb 26 . - - -
— P — — Third Page 2x11.5” __ 37950 __ 414.00 47150
— Oct 16 —Jan15 —Apr2 Qtr Page A 2x8" _ 264.00 _ 289.00 32888
__ Oct 27 __Feb5 __Apri6 Qtr Page B 3x5.25” _ 259.88 28488 32288
Eighth Page 2x4” __ 132.00 __ 157.00 __ 182.00
Business Card 2x2” 66.00 91.00 __ 11e.00

B: Subtotal: $

Pre-Print & Special Opportunities

C

Run Dates:

SUDOKU SPONSOR

__ Days @ $75/day
CROSSWORD SPONSOR

__ Days @ $150/day

SINGLE-SHEET INSerTS/FSI

___ Thousand (min. 3) @ $70/thousand
FRONT PAGE STICKERS

___Thousand (min. 20) @ $80/thousand
FRONT PAGE BANNER

__ Days @ $325/day

C: Subtotal: $

Web Site Advertising

%

MontHy  Weekwy Daiy The Hatchet is happy to create your ad for you for a nominal fee. Please provide your
__Banner $125 $35 $7 X__D/W/M text and any graphics by email to ads@gwhatchet.com.
— Mini Tower $125 $35 $7 X__D/wW/M Production Charges: Possible Additional Charges
__Square $225 $63 $13 X__D/W/M Ad Creation/Design: $50 Late Material: $25
Editing, Reformatting: $25 Mis-sized Artwork: $25
Begin Running: D: Subtotal: $ Wed Ad Creation: $25 Incorrectly Formatted Ads: $25

¢ Creative Services

< Total Price

)
(=]
=]
[<*)
—
f=
=
(1)
Q0
I
{<"]
<
=)
[1°)
=
=
=
=
(=]
=
=
[<")
=7
(=}
=

A: Broadsheet: $ Signature: Date:
B: Tabloid: +$ By signing, you agree to the terms listed on the reverse of this page or at www.gwhatchet.com.
C: Pre-Print: +$ Method of payment:  [_] Check Attached [l Credit Card [l Please Bill Me (established clients only)
Print Discounts: -$ .
Credit Card Number: Exp: /
D: Web: +$
E: Creative Services:+ $ Name on Card: Security Code:
Office Use Only: Adv ld#: Date Entered By:
Total Contract: =$
Prepay to save an additional 5% ApvdBy:______ AdMate Numbers:

2140 G ST NW, Washington, DC 20052 ® Phone: 202-994-7080 @ Fax: 202-994-1309 e ads@gwhatchet.com  www.whatGWreads.com



The G.W. Hatchet and Agency Services Contract Policies

THE PUBLISHER

Hatchet Publications, Inc., publisher of The GW Hatchet and all publica-
tions included in its agency services (herein referred to as “The Hatchet”)
reserves the right to refuse any advertising it so chooses.

PROOFING PoLicY—PuBLISHER

The Hatchet does not accept discriminatory advertising, advertising for
organizations or individuals who compile, research or compose academic
works for sale or barter, nor does The Hatchet accept advertising of an ille-
gal or questionable nature. The Hatchet will proof all ads for content, design
and placement considerations, and reserves the right to request changes to
the copy, design or art of any ad submitted for publication. The Publisher
can refuse any ad for any reason whatsoever, including client’s refusal to
make requested changes. Any ad refused by the Publisher will incur no
penalty or charge to the client, and any deposit will be refunded.

PROOFING PoLIcY—ADVERTISING CLENT

All ads produced by The Hatchet are subject to the advertising client’s
approval of a final proof, unless waived. Final proofs must be requested in
writing, and will be provided by fax upon completion of advertising produc-
tion. The right to a final proof for approval is waived by the client unless
requested in writing by the contract deadline, for the issue.

DEADLINES

The deadline for all issues published on a Monday is Thursday at 5 p.m.
The deadline for all issues published on a Thursday is Monday at 5 p.m.
In the case that a Monday is a federal holiday, the Hatchet will generally
publish on Tuesday. The deadline for the Tuesday issue will remain Thursday
at 5 p.m. and the deadline for the following issue shall be Tuesday at noon.
Contracts and ad materials submitted after deadline may incur additional
pentaly charges.

PAavmeNT & CrepiT Poucy
1.) Advertisers must prepay by cash, check, money order or credit card
unless given credit approval by The Hatchet Advertising Manager. This
payment must be made when the advertising contract is written.
2.) Pre-Paid Ads receive a 5% discount off the net contract.
3.) All published rates are NET. Advertising agencies may add an addi-
tional 15% commission on top of the net rate to produce the gross rate.
4.) Corporate insertion orders and retail contracts will be accepted for bill-
ing status at the sole discretion of The Hatchet’s Advertising Manager.
5.) To receive credit a business must have been in operation for one year
under the same ownership. (Bars, nightclubs and tanning salons will not
qualify for a line of credit.), And,
a) have advertised in the The Hatchet in one of the last 2 years and
paid their invoices on time (within 30 days of invoice). Or,
b) have prepaid the first five insertions and any additional insertions
incurred within the first 60 days of their initial contract. Or,
¢) is a national agency or company which submits an authorized
insertion order from the corporate headquarters.

CANCELLATION Policy

All cancellations must be made in writing before the advertising dead-
line. No refunds will be given on advertisements cancelled after that time.
All cancelled advertisements will be subject to production charges incurred
prior to cancellation.

LIABILITY

The Hatchet shall not be liable for slight changes or typographical
errors in any advertisement which would not, in the opinion of The Hatchet,
substantially lessen the value of the ad. In the event that you question such
an error, you must notify The Hatchet in writing, within 14 days of the date
of publication to determine if any adjustment will be made. The Hatchet
assumes no financial responsibility for errors in advertisements beyond the
cost of space actually occupied by the advertisement in which the error is
made. The liability of The Hatchet failing to publish an advertisement for
any reason shall be limited to publishing the ad in a subsequent issue at the
regular rate.

The Hatchet in no way assumes liability whatsoever for late or skipped

publications due to weather delays or delays caused by the printer.

All advertising material generated by The Hatchet production depart-
ment remains the exclusive property of The Hatchet and may not be reused
in any other publication, nor for flyers, without the express written, prior
consent of The Hatchet, and such release may be subject to a release fee.

No specific placement or page can be guaranteed. Requests will be
honored when possible.

RATES

The Hatchet reserves the right to change its advertising rates and con-
ditions set forth at any time on 30 days notice. Advertisers and agencies
forwarding insertion orders which contain incorrect rates or conditions are
hereby advised that the advertising called for will be inserted and charged
at rates in accordance with the published rates and regulations stated.
Failure to make an order correspond in price or rules will be regarded as a
clerical error and advertising will be inserted at the published rate without
further notification.

MonTHLY BillinG Poticy

Clients who sign long-term contracts and wish to pre-pay their bills
monthly may do so under the following policies.
1.) Advertisers must first establish credit under the credit policies out lined
above and their terms for pre-paid monthly payment must be approved by
the Advertising Manager.
2.) Advertisers with established credit must pre-pay the first month of adver-
tising at the time the contract is signed. The Hatchet will then furnish a state-
ment of monthly amount due payments for the contract term.
3.) The Hatchet will send out a pre-pay invoice once per month as a cour-
tesy to the advertiser. It is ultimately the advertiser's responsibility to make
the necessary pre-payments to receive the discount. The monthly amount
due must be received by The Hatchet by the first business day of the month.
Advertisers will be granted one grace period of 10 business days per fiscal
year without forfeiting monthly billing privilege.
4.) Any advertiser who does not meet these terms will forfeit monthly billing
and will be required to pay immediately the remaining balance due on the
contract in order to maintain the pre-pay discount.

Return CHECK AND CoLLECTION Policy

1.) Accounts become past due 30 days from the date of invoice. Overdue
accounts may be subject to a service fee of 1.5 percent per month.

2.) A service fee of $35 will be charged for any returned checks. The client
will be naotified by certified mail that the check has been returned and will
have 7 business days to respond. If the client does not make good on the
balance due within that period, it will forfeit revolving credit. The client will
then be required to pre-pay all subsequent advertising without discount for
90 days, and should no items be returned during that period, will have the
right to a revolving credit limit to be set by the Business Manager.

3.) Should the client’s balance fall 60 days or more past due, or, should the
client not respond to certified mail within 7 business days, the account may
be referred to a collection agency. The client is liable for all collection costs
and fees including, but not limited to, bank fees, collection agency fees and
costs, and legal fees.

AceNncy Poticy

All agencies must notify The Hatchet in writing, on their letterhead, of
intention to contract with The Hatchet; in-house agencies are not recog-
nized. The Hatchet only accepts advertising from agencies as the contrac-
tual buyers, not solely as agent. All agencies placing ads in The Hatchet are
liable for the full cost of the advertising they place, regardless of the client’s
payment status with the agency.

CONTRACT REGULATIONS

1. The Hatchet, publisher of The GW Hatchet and advertising agent for
The George Washington University, is a 501(c)(3) non-profit organiza-
tion. Federal EIN: 52-1833235.

2. The Publisher is not bound by any conditions, printed or otherwise, on
insertion orders, contracts or copy instructions when such conflicts with poli-
cies covered by this agreement.

Revised: May 9, 2008



